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“Let go of the idea that 
fundraising is a begging process 

based on the needs of the 
organization and view it as an 
investment process based on 
the needs the organization is 

meeting.”

Kay Sprinkel Grace, Beyond Fundraising: New Strategies for 
Nonprofit Innovation and Investment, 2nd edition, 2005.



Different types of fundraising
● Small-dollar gifts (sometimes called “annual giving”)

○ Online and email
○ Direct mail (postal mail)
○ Telemarketing
○ On-the-street campaigns

● Membership programs
○ For individuals
○ For corporations

● Major gifts
● Principal gifts
● Planned gifts (includes gifts in wills and other complex gifts)
● Corporate sponsorship
● Foundation grants
● Special events (galas, fundraisers, etc.)



1 in 4

········································································································
········································································································
········································································································

········································································································
········································································································

········································································································
········································································································
········································································································

········································································································
········································································································

········································································································
········································································································
········································································································

········································································································
········································································································

1 in 1,500

Personal solicitation of 
well-qualified prospects

Email solicitation to a large group









“Fundraising is the 
gentle art of 

teaching people the 
joy of giving.”

Hank Rosso, Achieving Excellence in Fund Raising, 1st edition, 1991.



Charitable Giving by Affluent Households, The 2023 Bank of America Study of Philanthropy

mission

happiness

being asked



Why companies give

Companies exist to make profit; there are only a few reasons they will give money away. 

1. Advance their own business objectives
a. The nonprofit’s work addresses issues that are of interest to the company
b. They want to connect with the nonprofit’s constituents/communities

2. Increase corporate visibility
a. More eyes on their work
b. “Reflected glory” - the nonprofit’s reputation rubs off on them by association

3. Be seen as good corporate citizens (CSR, corporate social responsibility)
4. Take advantage of tax deductions
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We believe everyone should 
have access to security and 
privacy tools, whoever they 
are or whatever their 
personal beliefs are, as a 
fundamental human right.

OpenSSL is a robust, 
commercial-grade, 
full-featured toolkit for 
general-purpose 
cryptography and secure 
communication.

OpenSSL OpenSSL Mission

Why we do itWhat we do



“Privacy and security are fundamental rights and a 
cornerstone of liberty and freedom. They are 
essential in safeguarding individuals and 
populations, especially those that are most 
vulnerable.”

“I've seen some of the damage that bad 
actors (especially the state-sponsored 
ones) can do, especially when an identity 
is compromised”

“I have personally had identity 
theft earlier in my life.”

“I decided to contribute to OpenSSL because it 
has a great mission and purpose.”

“I believe that future 
wars will be first 
fought in cyberspace 
and our best defense 
is proper encryption.”

Why do you donate to 
the OpenSSL project?

“Supporting projects like 
OpenSSL feels like 
contributing to the essential 
infrastructure of the internet, 
akin to paying for utilities like 
water, electricity, or 
submarine fibre-optic cables.”





Storytelling

● Put your mission at the center of your fundraising
● Donors give because they want to accomplish something; their gift facilitates you doing that the 

work necessary to have that impact
● With individuals, the gift has to resonate on a personal/emotional level
● With corporations, the gift has to make business sense (but don’t forget that corporations also 

are made up of people!)
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Capacity

Affinity Connection

Well-qualified prospects



Achieving Excellence in Fund Raising, 4th edition. Eugene R. Tempel, Timothy L. Seiler, and Dwight F. Burlingame, editors.

● Core constituency is at the center
● As your radiate outward, the action, 

energy, and bonds with the organization 
diminish

● “The best prospective donor is a current 
donor.”



Time and Money: The Role of Volunteering in Philanthropy. Fidelity Charitable. 2014. 

Volunteering and Donating



World Giving Index 2024, Charities Aid Foundation.
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Networking
● Start in the middle of your circle and work your way out
● You need to know your existing community first

○ Who is in your community?
○ Why are they there? 
○ What do they care about?  
○ What motivates them?

● Build relationship maps
○ Who do your closest contacts know or have connections to?
○ Who do they recommend you speak with? 

● Make personal connections in the spaces where you already are (e.g., here at a conference!)
● Make use of LinkedIn, CRMs, spreadsheets, and/or any other tools that will help you identify 

existing connections
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The right time for the donor

● The donor has had multiple interactions with your organization, and with more than one person
● You know what the donor is interested in and what motivates their giving
● You’ve already had some conversations about your organization’s fundraising needs and/or 

giving in general
● You’ve been alert to signals that this is (or isn’t) the right time for a gift, e.g., budgetary, life 

circumstances, timing with other commitments
● Sometimes you just won’t know if it is the right time unless you ask (e.g., “is this a good time to 

talk about a potential gift?”)
● Remember that “no” is often “not now” – not “never”





Thank you OpenSSL Foundation sponsors!

Shiguredo Inc.

Mercedes-Benz AG

SAKURA internet Inc.

Join us!


